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“If you always do what you a|ways did,
you will a|ways get what you a|ways got"

- Albert Einstein




FOREWORD BY NAJA MUNTHE

“I think curiosity is the core of all creativity - the drive to do something Ioetter, to
experiment, to p|ay, to create. Whether youyre an artist or a high-prome entrepreneur, you
need curiosity to thrive, or youY” go on autopi|ot.

Fo”owing the joy in each step of the curious, exp|orative and creative process and l[ee|ing
joy in what | am o|oing, is what | define as success. This also stems from uno|erstanc|ing
“why" | do what | do.

| know my drive and my “why" - which is to connect with art-curation, sustainabi|ity, and

|iFe-inspiration - by |inl<ing them to a design-story that will have impact and meaning.

MUNTHE's o|esigns must be useful and sty|is|’1. It's about creating clothes that he|p women
feel great, but also about making sure that a MUNTHE piece will stand the test of time
and remain in wardrobes for years to come. ['m |ool<ing at women who are younger than me
but also older. It's all about creativity, being on the go, clressing up and down - things you
doona busy o|ay. | try to create international - and timeless pieces - that you can sty|e and

wear in mu|tip|e ways.

Sustainaloihty is at the core of every step that MUNTHE takes. We still have a lot of work
to do but | am prouo| of the journey we are on. We're constant|y updating what we do and
thinl(ing about how to be more sustainable. | value being able to make l(ey decisions that
impact the future. | value Ioeing responsib|e for what | put into the environment on our
sustainaloi|ity journey. | value o”ering our customers a more sustainable option, without

compromising the o|esign.

- Naja Munthe
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Naja Munthe decorating ceramics

ABOUT MUNTHE

Born in Denmark and based in Copenhagen, the first collection hit the stores in 1994 and quicl(|y
became well-known after being featured in magazines like Vogue, Cosmopo|itan and Elle. Since
then, the spirit of every collection is to be inventive, quite in the same way as art can be. Accorcling
to the founder Naja Munthe, fashion is about se”-expression. Therefore, MUNTHE's collections
often are both contemporary and c|assic, always with a printed twist.

Detailed tai|oring and thoughtful, creative skills are at the heart of MUNTHE - and is designed

for a mu|ti-generationa| group of women in celebration of their {emininity.

That MUNTHE has a cleep|y rooted love for art and sustainabihty is no secret.

These two elements are a|ways to be found in every collection. Combining |'1ig|'1 fashion with a
passion for environmental awareness, MUNTHE incorporates sustainabihty in everyt|’1ing.
MUNTHE strive to be recognizeo| as a more sustainable fashion house and believe that companies

have a responsiloihty to improve the environmental Footprint of their operations.

MUNTHE want to show what is possilo|e in terms of c|e|ivering, not on|y essential |ong-|asting
economic resu|ts, but a|so important environmenta| resu|ts. The |ast coup|es o{ years MUNTHE
have been innovating the way working with, and through the worHorce, to deliver these positive
results. MUNTHE have invested in upsl(i”ing and are now competent to demonstrate not on|y new

fashion co”ections, but a true change in the way of working with creating sustainable outcomes.

MUNTHE suggestthe customers awardrobe to serve their multifaceted |ives, rather than dictating
current trends to them. Easy e|egance, gent|e Femininity and |'1ig|'1 qua|ities are fundamental to
every piece. Each sty|e needs to interact with each other in the co”ection, as well as with an
existing wardrobe. It results in ongoing collections that are not on|y conventiona”y trend-driven,

lout a|so are a part of a |ong-|asting wardroloe.

PSSST.... See next page for a g|impse of our journey
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MUNTHE

COLLECTIONS




SPRING SUMMER 2023

“SUPREMATISM”

“When | design a new co”ection, | love to erase the line between creating

casua|, e|egant ano| graceFu| sty|es, ancl time|ess, ever|asting items. W|’1y can't

they be both?

Art has a|ways been an inHuence, a means of enriching MUNTHE's design
thinl(ing.

Using art as a motivation in this way is all about seeing the interest and
the beauty in every detail and o|e|oict it in other creations. The Suprematist
paintings of Ukraine-born Kazimir Malevich is one of the main influences in

this Spring Summer 2023 collection.

Time spent observing his work leads to an unclerstancling of the visual |anguage
that Malevich o|eve|opec|, which can then be app|ieo| to fashion o|esign. There
are so many clues in his paintings to find atypica| ways to organize s|'1ao|es,
geometrica| Forms, lines and especia”y his significant color pa|ette, has been

. . . “
an enc“ess source FOF msplratlon

- Naja Munthe




Without much l(uss, e|egant and simp|e florals have made their

way into every season.
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The {ragi|e, white and ivory tones are broken up on dash of

colors, as seen in the feminine shirts and the |engthy dresses.










FALL WINTER 2022
“CRAFT CLASS”

“| grew up with arts and crafts of all sorts, as members of my {ami|y

were all creative. So, | was basica”y raised on it.

For this Fall Winter 2022 collection | focus on hanclcra{t,
material design and arts. The difference between arts and
crafts is an age—o|d c|eloate, and a distinction not seen the
same way by all cultures. | tend towards the view that beautiful,

handcrafted materials l)ring art into fashion life.

One of MUNTHE's greatest strengths is our authenticity and our
truth as a brand, influenced by art and female empowerment. That's
somet|’1ing that we rea”y hold very central, and we're cliscip|inec|

al)out, because t|'1at's why we’re embraced".

- Naja Munthe




Blues - particu|ar|y bright, clear-tones - will remain important for

this FW22 collection. It has a |ightness and c|arity that calls to

mind the elements of air and water.




The FW22 collection incorporates some of the work of two

female visual artists - printec| on silk.
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SPRING SUMMER 2022
“PREFERRED LOVE”

“How do you define a favorite?

There are favorite Fi|ms, favorite works of art, favorite cars, |iterary

favorites, and of course: favorite clothes.

What does it mean to embrace a favorite sty|e? By o|e|:inition, a
favorite is an outstancling examp|e of a sty|e, something of |asting
worth or timeless in nature. And there’s one l(ey element that holds
true for any type of l[avorite, whether it's Fashion, Fi|ms, or bool(s; the

value that item holds for you.

Something that you can return to again and again. Something you

can keep for years, even decades because it will last.
T|’1in|<ing about the |ongevity of the c|ot|’1ing you own, not on|y is a

way to have a more sustainable approac|’1 to fashion but will also he|p

you carve out a sty|e that is eterna| ancl fee|s tru|y you".

- Naja Munthe
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This SS22 collection we have clesignecl around the theme of

“beloved l(eepers" based on the inspiration from the sty|es that we

ourse|ves want to wear.



]

It is all about the fresh and beautiful silhouettes, effortless denim,
stunning prints and the exquisite balance of each detail, such as

the height of the waist, the {ringe-detaﬂs, big, collared shirts and

the fit.
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THE SIMPLE STUDIO

“In my life | a|ways go back to the most simp|e, authentic and truthful
things. Love, friendships and peace{:u|ness - everything that makes
me feel at ease, Finding the right balance. Going back to basics, both
in life and with the things that | surround myse” with - simi|ar|y how |

decide what to wear in the morning. Keep it simple.

The Simp|e Studio-sty|es is a selection of indispensal:)le and
sustainable items. A collection of essentia|s, closet fai|-sa¥es, l(ey
sty|es which create the ultimate capsu|e wardrobe. We brougl‘lt this
idea to life by l:)lurring the lines between everyday-worl(wear and

, ”
sty|es, you Il wear on repeat for years to come.

- Naja Munthe




The new Simp|e Studio jeans are made in organic cottion, which
uses no pesticio|es and less water when grown. The jeans, cut to
a straight fit, are the ideal pairing for the feminine tank tops or

shirts. A look that will forever feel timeless.



One of the core values for MUNTHE is to make high qua|ity,
|ong |asting sustainable sty|es and The Simp|e Studio is designed

based on those princip|es.
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MUNTHE

RUNWAY

When it comes to Copenhagen Fashion Week, MUNTHE is present every

season. | he shows are the pen(ect place to show the collections.
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Spring Summer 2021 Spring Summer 2019



MUNTHE

MUSES

Josephine Skriver



\/aness

Jennifer Lopez

yanl(a Chopra




A CONSCIOUS JOURNEY
TOWARDS A MORE
SUSTAINABLE FUTURE

"It has aiways been core to the MUNTHE brand to be conscious and constantiy
reiiect on i10w we are in the worici. Being a iasiﬂon i:>ranci, i:>y nature we are not
in a sustainable inciustry but | believe that i:)y using our brand as a poweriui
piatiorm and i:>y enacting the very ciiange we want to see in others, we can

initiate small ciianges that will accumulate into i:)igger ones over time.

We interpret sustainability hoiisticaiiy and believe that we are on a never-enciing
journey where we constantiy need to expiore and evaluate how to best invest in
progress. We need to take an honest look at all aspects of our prociuction from
ciioosing the best iow-impact material to creating the best wori<ing conditions
for our suppiiers and empioyees. Finaiiy, it is a journey towards unieasi‘ning the
power and potentiai of women - an issue that has aiways been very close to my

heart.

Ultimo 2022 we will puiaiisi\ our first responsii:>i|ity report. Until then you can
read more about our 6 sustainai:)iiity commitments here. | i10pe you will enjoy

”
anci i:)e a part Oi: our conscious journey.

- Naja Munthe
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OUR COMMITMENTS:

FEMALE EMPOWERMENT
TRANSPARENCY

TOWARDS NO WASTE

DECENT WORK ENVIRONMENTS
LOW IMPACT PRODUCTION

SOCIAL RESPONSIBILITY



FEMALE EMPOWERMENT

Wor|dwic|e, inequa|ity between geno|ers is still ho|c|ing many gir|s and women back.
Women are paio| less, carry a bigger burden of unpaio| domestic and care work and face
less financial security. As a consequence, their abi|ity to determine their own choices
and their right to influence social change is weakened.

At MUNTHE, we genuine|y believe that by rea|ising the potentia| of women we can
positive|y change the way we live! That is why we re|ent|ess|y continue to use our brand
as a p|at|:orm to support gir|s ancl women so together we can {oster a more respectl(u|,

prosperous and appreciative world.

TRANSPARENCY

ransparency is a fundamental component in the transition towards a more sustainable
Transp y is a fund tal P t in the transition toward tainabl
uture. ocuments the real impact ot products and serves to show that brands are
fut It d ts th | impact of products and to show that brand
genuine|y trustworthy.

, we are aspiring to become as transparent as possible. lo do so requires a
At MUNTHE piring t b t P tasp ible. To d qui
meticulous documentation practice that we are on|y now estal:>|isl1ing interna”y and with

our suppliers. VVe are taking small steps but learn as we go.
pp|' W tl('g ||tpl:>t| g

TOWARDS NO WASTE

By nature, fashion is not a sustainable industry. Today's consumerism results in a massive
over-production of clothes and a stunning 5.8 million tonnes of textiles are discarded on
a yearly base in Europe alone.

At MUNTHE, we are wor|<ing hard towards no waste. By integrating a meticulous
approach to our o|esign, the materials we use and the way we proo|uce each

collection, we are working to become the most responsiHe version of ourselves.

DECENT WORK ENVIRONMENTS

Sac“y, the fashion industry is not renowned for its goocl worl(ing environments. G|ol:>a||y,
there are still no common standards when it comes to fundamental working rights such
as sal(ety, decent |iving wages, worl(ing hours or health insurance.

At MUNTH E, we believe that our most valuable resource is the individual peop|e that
we work with on a dai|y basis. We also believe that it is an on-going task to cha”enge the
existing conditions to create the best possil:>|e working environment for our emp|oyees

and the peop|e who work with our supp|iers.

LOW-IMPACT PRODUCTION

As the world is increasing|y affected by climate c|'1anges, we need to find better and
more environmenta”y |:rieno||y ways of procluction. Tal(ing a pragmatic approac|’1 to the
use of materials, transport and an active purc|’1ase po|icy give us a set of powerFu| tools
towards a more sustainable inc|ustry.

At MUNTHE, we aim to minimize our environmental impact. We are on a journey to do
so since it is not an easy task, but we believe that loy continuous|y striving to achieve a

little more we will be able to document tangiHe effects.

SOCIAL RESPONSIBILITY

The world is becoming bigger and smaller at the same time. National events have
international impact, and humanity has never been more important as we are bound
toget|’1er by g|oba| issues like environment and migration.

At MUNTHE, it has a|ways been our core to care for others. We believe that all kind
acts matter and we tru|y feel ob|igatec| to work and cooperate with individuals and

organizations to benefit the national and international communities that we are a part of.



DISTRIBUTION

MUNTHE has a multichannel distribution and a |oya| customer base

in more than 25 countries.

° THE NORDIC REGION

Denmark Finland

Sweden |ce|and

Norway Faroe |s|ands

USA

° ASIA

China
Japan
South Korea

EUROPE

United Kingc|om France Ireland

Germany Cypres  The Netherlands
Switzerland Be|gium Spain

Austria Bu|garia Slovakia

|tdy Lithuania

Luxembourg Poland

° AUSTRALIA

NEW ZEALAND



ANNUAL DROPS

5 year|y collections with 9 annual clrops

Spring Summer de|ivery: 2 c]rops
High Summer c|e|ivery: 1 drop

Pre Fall de|ivery: 1 drop

Fall Winter & Cold Capsu|e o|e|ivery: 3 c|rops

Pre Spring de|ivery: 2 c]rops

The Simp|e Studio c|e|ivery: All year

PRODUCT FLOW & OVERVIEW

5 year|y collections with 9 annual o|rops

High Summer Fall Winter Cold Capsule

Spring Summer Pre Fall Pre Spring

The Simp|e Studio - all year

v

Jan Feb Mar Apr May June Ju|y Aug Sep Oct Nov  Dec

For each collection we define a selection of The Simp|e Studio sty|es
ano| aclcl them in seasona| co|ours. Best-se”ing sty|es From co”ections can

also be integrated in The Simp|e Studio line.



PRICE & COLLECTION STRUCTURE

How we build our collections

A =

The Walls
Our Core Collection
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55%




CONTACT

Head office
MUNTHE
GRONNEGADE 10, 2ND FLOOR
1107 COPENHAGEN K

TELEPHONE: +45 33 32 00 12
EMAIL: CUSTOMERSERVICE@MUNTHE.COM
WWW.MUNTHE.COM

Sales Director
HEIDI LT MELLERUP
TELEPHONE: + 45 21 4415 25
EMAIL: HLM@MUNTHE.COM

International
NIOUSHA HERSINI
TELEPHONE: +45 20 80 10 22
EMAIL: NHE@MUNTHE.COM

Denmark
PIA JAKOBSEN
TELEPHONE: +45 22 51 00 34
EMAIL: PEJ@MUNTHE.COM

UK
DANIELLA ALVES BRAITHWAITE
SOMEWHERE
1 WALTON LODGE LAUNDRY
374 COLDHARBOUR LANE
LONDON, SW9 8PL

TELEPHONE: +44 (0) 20 72741633

EMAIL: SHOWROOM@SOMEWHEREAGENCY.

COM

Norway
ANITA KRSTIC SOBERG
A.S.K-AGENCY
OSCARSGATE 81, 4TH FLOOR
0256 OSLO

TELEPHONE: +47 47 80 7183
EMAIL: ANITA@ASK-AGENCY.COM

Korea
ALLAN YU
TAKE COMPANY CO.LTD
503-3, HOEDONG-GIL, PAJU-SI
GYEONGGI-DO, KOREA

TELEPHONE: 82-91-941-8966
EMAIL: YICPRO@GMAIL.COM

Holland
MICHELLE WILLEMSEN
TWO IN A MILLION
PIETER BRAAIJWEG 203-2
1114 AJ AMSTERDAM

TELEPHONE: +31(6) 8377 1606
EMAIL: MICHELLE@TWOINAMILLION.NL

Belgium
REGINE DE WINTER
LOYS FASHION AGENCY
ANTWERPSESTRAAT 146
2850 BOOM

TELEPHONE: +32 479 42 5170
EMAIL: INFO@LOYSFASHION.COM

Germany, Austria and Switzerland
SELECT STUDIO GMBH
KARL-WEINMAIR-STRASSE 9-11 /HAUS TITAN /1. OG
80807 MUNCHEN

KAISERSWERTHER STR. 117
40474 DUSSELDORF

TELEPHONE: +49 8912 59 69 550
EMAIL: INFO@SELECT-STUDIO.COM

SUSANN NURU-WAAGE
M.+49 172 84 68 854
EMAIL: SUSANN@SELECT-STUDIO.COM

BERNAD WAAGE
M. +49 172 86 44 011
EMAIL: BERNARD@SELECT-STUDIO.COM

North America
CATHERINE MCFARLAND
ARCHETYPE SHOWROOM

676 BROADWAY, 2ND FLOOR
NEW YORK, NY 10012

TELEPHONE: +1 512 923 1665
EMAIL: CATHERINE@ARCHETYPESHOWROOM.COM
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